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FP is proud to announce the launch
of the Innovative “Mini Pak’r” air
cushion machine. Unlike anything

else in the market place, the Mini Pak’r
weighs only 6 kg and has a footprint 
of 36x33x26cm.
Operating at 7.5 m per minute and
utilising 5 different types of film combining
Novus and Cell-O technology this
machine caters for all your wrap, block
and brace, void fill, interleave, corner and
surface protection applications.

The Mini Pak’r intelligently replaces
traditional packaging materials such as
bubble wrap, foam in place and paper.
With minimal training requirements and
ground breaking RFID technology the
machine automatically adjusts itself to the
correct air fill and temperature settings.

Aimed at small to medium users the
Mini Pak’r has been designed to offer a
reliable and cost effective solution to
businesses with space constraints and a
variety of packing needs.

Using the optional wallmount, the
machine can be easily integrated into
your packing area providing convenience
and significant supply chain savings.

FP is proud to build on its long track
record in the development of market
leading protective packaging systems.

Tel: 00441280703161
www.fpintl.co.uk

FP International launch The Mini Pak’r

Hinged flip top on Dragon's MagnicaP contains the lens, which assists
consumers with impaired vision

Retail Ready Packaging (RRP) is of such fundamental importance to Smurfit Kappa UK that its entire senior
management team, including CEO Clive Bowers, recently undertook a night-fill exercise at Asda-Wal-Mart
to 'understand first hand' the issues facing shelf stackers.

Though designing effective RRP involves far more than simply assisting the store room-to-shelf
process, 'it still remains an intrinsic aspect in ensuring that the product not only reaches the shelf in
optimum condition but is also displayed properly'. 

The night-fill exercise builds on the Mile in My Shoes initiative, where Smurfit Kappa's design team
gained invaluable work experience stacking shelves in a number of retail environments to reveal the
dilemmas faced by the hidden consumer - the shelf stacker. The results of this initiative were so
enlightening that Smurfit Kappa won the Consumer Insight award from the IGD.

The supplier's continued investment in developing its expertise in the RRP field has formed the basis
for launching three unique programmes (outlined on page 33 of Retail Packaging's May/June 2007 issue),
which are designated Eye Opener, Shelf Assured, and Retail Ready in One Day.

These are aimed at helping marketers, buyers, packaging designers, technologists, and retail
managers in 'understanding the complexities involved in creating the right type of retail ready solution and
how it can directly benefit their operations'.

By working with the major retailers, Smurfit Kappa can update its programmes to ensure the company
offers the latest in RRP insight by understanding each retailer's unique set of requirements.

Asda RRP manager Brian Gibbs believes it vital that his company continues to work in partnership with
major stakeholders to maximise RRP potential. "Here, we strongly believe in supporting initiatives that
enable our suppliers to fully understand the issues faced in the retail environment.

"By working with Smurfit Kappa, Asda can help ensure that the expertise and advice its customers
receive take into account the retailer's needs. That way, we all benefit by working together to deliver truly-
effective RRP solutions."
Tel: 0870 8503877

Smurfit Kappa UK's senior management team worked on site to understand RRP issues facing shelf stackers

Top team underlines importance of RRP Closure features
integral magnifier
Developed as a specific aid to users with defective
vision, throughout Britain and the European Union,
is MagnicaP from Pontypridd-based Dragon
Plastics. This is a standard closure available initially
as a 30mm R3 configuration, with a built-in +1.5
dioptre magnifier to help users read 'small-print'
information on package labels.

Dragon says that there are 900,000 people with
impaired vision in the UK, and 11.5 million in
continental Europe. 'Whilst not all defects are long-
sightedness, a condition that can be remedied with
a magnifying glass, a substantial proportion are.'

The new closure, injection moulded in
polypropylene, has an active, hinged, flip top that
contains the lens. This can be held with the closure
body in assisting the reading of both labels and
patient-information leaflets.

Dragon managing director Rod Parker states:
"The Royal National Institute of the Blind has issued
guidelines concerning font size and typography for
those with visual impairment. Font size should
ideally be 16 point, black on white with minimal use
of serifs. This advice is frequently honoured in the
breach rather than the observance, however, and
MagnicaP is an effort to help remedy this situation."

The new closure will be available in larger sizes
as it achieves market take-up, and work is currently
being undertaken on a child-resistant version.

Dragon has also acquired the business
undertaking, assets, and goodwill of bottle producer
Riverside Plastics. It will be owned by Dragon
associate Gwalia Plastics and trade as Riverside
Packaging. Operation will initially be from the
existing Pontypridd premises but plans are in hand
to create a new, integrated, plant at Dragon's site.

Dragon's team intends to 'invest substantially'
in modern technology and equipment for its new
bottle business, which 'will take advantage of
complementary trading opportunities' by its
association with the closures manufacturer.

Graham McKenzie, previously Riverside's sales
and marketing director, continues with the new
company as business development manager. The
directors will be current Dragon md Rod Parker and
Dragon chairman Ian Parker.

Rod Parker believes that the acquisition will be
'extremely good news for all Riverside customers'.
Tel: 01443 841341
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